JOIN US FOR THE VIRTUAL LAUNCH
OF A NEW WHO-UNICEF REPORT:

How the marketing of formula milk
influences our decisions on infant feeding.
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MARKETI N TH E 7 Data from 8 countries
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WEDNESDAY 23 FEBRUARY 2022

EVENT 1 | EVENT 2

10h00-11h30 CET/WAT (Geneva) 08h00-09h30 PST (Vancouver)
14h30-16h00 IST (New Delhi) 10h00-11h30 CST (México City)
17h00-18h30 PHST (Manila) 11h00-12h30 EST (New York)

REGISTER HERE | REGISTER HERE

WATCH THE LIVE-STREAM HERE.
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https://www.who.int/news-room/events/detail/2022/02/23/default-calendar/marketing-the-USD-55-billion-formula-milk-industry
https://www.eventbrite.co.uk/e/marketing-the-55-billion-formula-milk-industry-event-1-tickets-256402706397
https://www.eventbrite.co.uk/e/marketing-the-55-billion-formula-milk-industry-event-2-tickets-256714669487

